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LEARNING THE LANGUAGE OF SEO   
When it comes to learning a new language, you start with a few basic terms and build over time. This 

SEO Basic Glossary is designed to give you a starting point as you begin your study of SEO. Over time 

you will learn many more word and phrases, but for now we’ll start with a few basics.  

301 Redirect: Just as a forwarding address makes sure letters 
are delivered when someone moves, this signal tells search 

engines that a web page has moved.  

404 Error: When a web page cannot be not be found (often 
because it has been moved or deleted with no 301 Redirect in 

place this technical error is generated.  

Authority:  This measure of a website’s strength, is based 
primarily on the number of backlinks to the site.  Content on 
a website with stronger authority will often rank more quickly 
and easily.  

Algorithms: A process or formula by which stored information 
is retrieved and ordered in meaningful ways.  Google employs 

a series of algorithms to select content for every search. 

Alt text: Search engines cannot see pictures.  Instead they rely 
on descriptions of the images or alternative text in HTML 
code. 

Anchor text:  This is the clickable text in a hyperlink   

Backlinks: Also called "inbound links" are links from other 

websites that point to your website. 

Black Hat SEO: These are attempts to “game the system” and 
increase search engine rank by violating Google's quality 

guidelines. 

Citations: Also known as a “business listing,” a citation is a 
web-based reference to a local business' name, address, and 

phone number.  

Crawling: The process by which search engines discover, 
explore, and index your web pages  

Duplicate content: Content (typically text) which appears on 
multiple websites or on multiple pages within a single 
website.  
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Google Search Console: A free program provided by Google 

that allows site owners to monitor how their site is doing in 

search. 

Indexing: The storing and organizing of content found during 
crawling. 

Internal links: Links between pages on a single website.  

Keywords:  Words and phrases which match the content on 
your website.  These are terms you assume visitors will use to 
find products and services like yours.  

Keyword Research: The process of identifying the words and 

phrases your audience uses to search for your products, 
services, or expertise. 

Keyword Stuffing: Placing too many keywords on one page or 
repeating the same word in repeatedly within a single page.  

Long-tail keywords: Longer queries, typically those containing 
more than three words. More narrowly focused, they tend to 

be less competitive than and have higher conversion rates. 

Than shorter phrases.  

Meta descriptions: HTML elements describe the contents of a 

page to search engines. Google sometimes uses these as the 
description line in search result snippets. 

Off-page SEO: Refers to link building and development of 
other external signals pointing to your website.  

On page SEO:  The practice of optimizing both the content and 

HTML source code of individual web pages to rank higher and 

earn more relevant traffic from search engines.  

Organic Traffic: Web traffic resulting from search results  

PageRank: Part of Google's core algorithm which estimates 
the importance of a web page by measuring quality and 
quantity of inbound links. 

Ranking: Ordering search results by relevance to the query. 

Relevance: How well a page matches the search query. 

Rich snippet: An enhanced version of the title and description 

information displayed in search results  

Query: Words typed into the search bar. 

Search engine: An information retrieval program that 
searches for items in a database that match the request input 
by the user. Examples: Google, Bing, and Yahoo. 

Search Volume: Estimated average number of monthly 
searches for a given keyword. 

SERP: Stands for “search engine results page” — the page you 
see after conducting a search. 

Sitemap: A list of URLs on your site that crawlers can use to 
discover and index your content. 

Thin content: Content that adds little-to-no value to the 
visitor. (Less than 500 words) 


