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LinkedIn is a great place to connect with 
other business professionals. Consider it the 
perfect online networking event.

However, for small business owners, the 
company page on LinkedIn means so much 
more. It’s the perfect place to raise brand 
awareness, promote career opportunities, 
and educate potential customers on your 
products and services.

Discover how you can use your LinkedIn 
company page to supplement your website, 
giving you a platform to enhance your 
company credibility.
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It’s pretty easy to create a company page, but don’t let the simplicity of the process fool you. 
This is serious marketing. Take some time to plan your approach. 

Note: If you don’t have a personal LinkedIn profile, you’ll need to set one up before creating a page for your company.

LinkedIn often rolls out new businesses pages. Since this 
happens regularly, the interface may be slightly different 
when you actually try to set up your page, but the steps 
essentially remain the same.

Move your cursor over to “Work” at the top right of 
your homepage and select click into the menu. 

Scroll down and click “Create a Company Page” from 
the dropdown menu.

Choose a page type. There are four to choose from: 
small business, medium to large business, showcase 
page, and educational institution. 

Enter some basic information about your company.

Select “Create Page” when finished filling out the 
information necessary to get started.

Select a Page Type
There are four page types to choose from including small 
business, medium to large business, showcase page, 
and educational institution. Depending on what type of 
business you have, be sure to select the appropriate page 
type. This ensures that your company page will be built to 
suit your business needs.

Fill in Your Company Details
Complete all basic profile information including things 
like the name of your company, industry, company size 
and type, and most importantly, a link to your primary 
website. You will also need to upload a logo and a tagline. 
This is displayed at the top of your page and it is a way to 
sum up your professional “brand” in just a few words.

Add Your Logo
Your logo needs to fit in a small square or circle. While 
no specific size is recommended by LinkedIn, we suggest 
a square at least 500px x 500px. If your logo is normally 
displayed horizontally, you may want to create a standard 
company avatar which you use consistently on all social 
media platforms.
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Create a Company Description
You have 2,000 characters to describe what your company 
does and why potential followers should care. Don’t feel 
compelled to use all 2,000 characters, but be sure to plan 
your description because every word counts.

This content will engage people and send signals to search 
engines so be sure to include relevant keywords in the 
description. 

Add a Header Image
The header image should be a simple color or texture 
which is consistent with your brand. If possible, try to avoid 
long messages since the image will display differently on 
different devices. However, small phrases are fine to use. 
The recommended size for the header image is currently 
1,128px x 191px.

Choose Who Can Administer Your Page
LinkedIn allows you to choose which employees can 
administer your page, make updates to the description and 
images, and post updates. It’s helpful to have at least two 
people authorized to access the company page.  

Create a Vanity URL
LinkedIn assigns a URL for your page that is simply a long 
numeric code. You can change this to something more 
meaningful by adjusting your settings. To do so, click 
on “Admin Tools” in the upper righthand corner of your 
company page.

Open the dropdown menu and click “Edit public URL” under 
“Settings.” From there, you can choose to create a custom 
URL (e.g. linkedin.com/company/your-name-here).
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What are the key phrases which need to be 
included in your description? 

The Basics: How to Create a LinkedIn Company Page (cont’d)



Present your company as a dynamic organization filled with knowledgeable thought leaders. 
Do that by sharing a variety of content several times a week. Keep it focused on the business and 

leave the personal stuff for Facebook, Instagram, and Twitter.

Industry Updates
Offer news, tips, and other insightful, relevant 
information about your industry. If there are regulatory 
changes or new innovations which are important to 
your customers, be the first to share news on LinkedIn. 
Be sure to also share links to relevant articles and blog 
posts from your website.

Share Company News and Events
Awards, promotions, new hires, or building expansions 
are all topics your community will be interested in. Use 
your company page to promote seminars, webinars, and 
other events. Plus, use LinkedIn to feature information 
about your community activities.

A Little Promotion Is Fine
Are you launching a new product or running a 
promotion? It’s fine to share that information from time 
to time on LinkedIn. Just don’t allow that to be the only 
information you share.

Brainstorm a List of Potential Topics

Don’t Forget the Pictures
As LinkedIn has adjusted their platform to focus more 
on images, your content is more likely to be shared if it’s 
accompanied by an image. 

Images which are 1,200px x 628px will work great for 
sharing links with an image to LinkedIn. These images fill 
the space well and display appropriately on mobile and 
desktop versions of the program.

Get Your Employees Involved
People won’t simply find your content. Especially as 
you launch your page, encourage employees to share 
updates to their community. 

Encourage them to add your company page to their 
personal profiles, which automatically makes them 
followers and enables them to easily share company 
updates.

Talk to Your Community
Interaction is rare on LinkedIn, but if someone takes the 
time to comment be sure to acknowledge their remarks. 
Maybe even ask a follow-up question to keep the 
conversation going.
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LinkedIn has really beefed up their page metrics. Check the reach and engagement of a single post to decide what type 
of content your audience is most interested in. Pay attention to the growth in the number of your followers and the 
demographics of your community. This helps you decide if you’re reaching the right audience.

When on your company page, you can select “Analytics” from the top menu. From there, you can access metrics that cover 
things such as followers, updates, and visitors.

In addition to tracking your progress, you can select several competitors to watch under the “Followers” section found under 
“Analytics.” Compare the growth of your community to theirs. Look at the type of content they share and what seems to 
generate interest among their audience. 

Advanced LinkedIn: Advertising

Once you’ve built your page and have a steady stream of content populating the pages, you may want to consider adding 
LinkedIn advertising to reach a wider community.

LinkedIn is where you need to be if you’re selling products or services to other businesses. With their unique tools, you can 
deliver your message to companies in specific geographic areas or industries. Plus, you can zero in on people in certain roles 
within your target companies so you’re only spending money to reach real decision makers.

We cover more of this topic in our Social Media Series recordings. Be sure to check that out if you’re interested in learning 
more on how to leverage LinkedIn.

Use Metrics to Improve Content

Looking for more help with building out your brand on social media? 
Check out all the content and web resources in the Digital Toolbox

https://digitaltoolboxin.com/tools/
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